

    


    
  

    
      
        
          
            
          
        
      
    

    

    

  

  
    
      
        
          
          
        
        
          
          
        
        
          
          
        
        
          
          
        
        
          
          
        
        
          
          
        
        
          
          
        
      
    

    
      
    

    
      
      
        
          
        
      
    

  


  
    
      
        
          
  
    
      
        
          
            Home
          
        
      
    
    
  
    
      
        
          
            Contact
          
        
      
    
    
  
    
      
        
          
            Blog
          
        
      
    
    
  
    
      
        
          
            Training
          
        
      
    
    
  
    
      
        
          
            Consulting
          
        
      
    
    
  
    
      
        
          
            Coaching
          
        
      
    
    
  
    
      
        
          
            Speaking
          
        
      
    
    
  

        
        
          
  
    
      
        
          
            Case study: Qantas
          
        
      
    
    
  
    
      
        
          
            Case study: Australian Museum
          
        
      
    
    
  
    
      
        
          
            Case study: IAG
          
        
      
    
    
  
    
      
        
          
            Case study: Transport for NSW
          
        
      
    
    
  
    
      
        
          
            About
          
        
      
    
    
  
    
      
        
          
            Approach
          
        
      
    
    
  

        
      

      
        
  

  

  

  

  

  

  

        
  

  

  

  

  

  

      

    

    
      
        
      
    
    

  





    
      
        
          
            
          
        
      

    


    
      


      
        
          

            
              
                
                
                  
                    
                  
                  
                    
                  
                
              

            


          

          
            
            
              
                
  
    
    
        
          
            
            
            
          
        

      
        
          
            
            
            
          
        

      
        
          
            
            
            
          
        

      
    

  

              

            
          

          

            

          

        

      

      

        
          
            
              
                
  
    HomeContactBlogTrainingConsultingCoachingSpeaking
  


              
            

            

              
                
                  
                    
                  
                
              
              Helping you communicate better digitally


            

            

              
                
  
    Case study: QantasCase study: Australian MuseumCase study: IAGCase study: Transport for NSWAboutApproach
  


              

            

          

        

        
          

          
            
              
                

    
      Content Canvas PDF

    

    


  As a content strategist I am always looking for ways to make my practise more accessible, more concrete and more easily understood. The Content Canvas is a great tool to ground high-end strategic thinking and make it more apparent to your broader team.
Since publishing the Content Canvas back in 2016 I have had many requests for a PDF version to make it easier to apply. So finally, here it is :)  I’d love to see images and hear stories about how you are using it :)
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  Hypothesis
Don’t forget your hypothesis! If you are making a change - why? What is the point and how will you measure if it worked or not?























  
  
















































  

    
  
    

      

      
        
          
        
        

        
          
            
          
            
                
                
                
                
                
                
                
                

            

          

        
          
        

        
      
        
      

    

  


  







  Learn more
You can read about the how to use the Content Canvas, its origins and its limitations at the original Content Canvas post.
If you would like to learn how to use the Content Canvas at your workplace please get in touch. 
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                ChatGPT and your content: what works and what doesn't
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                If you are like me, you have heard a lot of chatter about how fabulous ChatGPT is. Long story short, it's helpful in some contexts, but has a long way to go before it can help with high-stakes public-facing content creation. 


              
              
              

              
                
                Read More →
              
            

            
            
              
              

	
	  
	    
	    28 Aug 2023
	  
	














              
              

	














            


          

        

      
        

          
            
            


  
    
      
        
        
  

  
      
      

  

  

    

    

    

  

    
    

    

  


          

          

            
            
              
              

	
	  
	    
	    4 May 2023
	  
	














              
              

	














            


            
              
              
                Supercharge your content promotion

            

            
            
            
              

	
	  
	    
	    4 May 2023
	  
	














              
              

	














            


            
              
            

            
              
                
                Are you struggling with promoting your content? Do you have great things to say, but don’t know how to reach people who care? This could be via social media, email or even search engine marketing.
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                We know that measuring content is essential but it's also hard and expensive. Considering it through the lenses of quality, effectiveness and value will help.
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                Get a quick overview of the different content skill levels you need in your web team - from writing briefs to high-level strategic negotiation.
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                Most meetings are designed poorly (or not at all) without acknowledging key elements of how human beings communicate and collaborate. But we can do better.
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                Really effective communication is hard because it is extremely nuanced with many moving parts. To communicate with excellence, consider these ten elements:
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